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Demonstrate Your Strengths

• What are the main 

types of campaigns?

– Stewardship

– Diversity Celebration

– Awareness



Take Action

• What are National 

Partnerships?

– Martin L. King Day 

– Earth Day

– National Trails Day

– National Public Lands 

Day

– Adopt-a-Crag, stream, 

road, trail, peak



What are you hoping to 

accomplish?
• Identify the national campaign and align this with your mission.

– Ex. If you would like to increase your diversity of volunteers, look for 

campaigns that can attract this audience. 

“There is something special about service on a single day across the 

country.” Lori Walen Director of Education Back to Natives Restoration



Who’s Who

• American Hiking Society – National Trails Day

• Bureau of Land Management – National Public Lands Day

• Coastal Commission – Coastal Clean Up Day

• Access Fund – Adopt A Crag

• International Mountain Bike Association (IMBA) – Take a Kid 
Mountain Biking 







Tool Kits

• Sites can offer you service to list your event and highlight the 
campaign without you doing all the leg work.

• Swag, some national events can provide goodies to support your 
event.

• Registration, receive a notification about people interested in  your 
event.



Bennies (Benefits)

• Less work, with greater 

visibility

• Promotional and 

Marketing support

• New and different 

marketing methods

• Might provide a local 

partner who might not 

otherwise have the 

opportunity to be involved



Get out of your chair

• Fishbowl: 

Divide into two groups and prepare 2 questions for 

the other group. The inside group has a discussion 

on the questions. When everyone in the inner circle 

had a chance to speak, reverse circles. 


